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SNGIlISiers)in the tourismisector can help attain

E'ERS-IN'T*"E—TOURISM | Fie ialfandreconomic development
B secror

BIErs 1n the tourism sector have now: become

Vifactor of tourism planning
ISTANBUL CLUSTER CONFERENCE
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R0, 2008 Clusters'in the tourism sector stem directly from

SME development
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LANCE OF CLUSTERING

at are the criteria for clustering tourism IVigjor international imbalances
development ? g

~* Economic and environmental risks of

s \hat are the impacts and limitations of clusters in excessive arrivals and spending

the tourism sector ?
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=VELANCE OF CLUSTERING
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fth America (USA and Canada) and East Asia Pacific

1nr2004, these three regions netted 84,7% of arrivals
and 87,2%; of income

o, This leaves 15,3% of arrivals and 12,8% of tourism
income for Africa, Latin America and the Caribbean

o _
EVELANCE OF CLUSTERING CRITERRIA FOR CLUSTERING" ..
_;'__9 TOURISM'DEVELOPMENT SPAINABLE TOURISMI DEVELORPMENT

conomic and enyironmental risks brought by BNBEt0rs  of sustainable tourism planning
XCESSIVe arrivals and receipts ;

Vironmental factors

ghrgeographical concentrations of arrivals could jeopardise
Stpurism development and undermine its very foundations

~ & This has already happened at certain destinations which face
problems of restructuring due to low-quality accommodation,
congested traffic, environmental degradation of seas, beaches and
coasts, noise pollution and general environmental pollution

& * Socio-economic factors

* Tourism investment grid




RGRITERRIA FOR CLUSTERING
SIAINABLE TOWRISM DEVELOPMENT

s Fa_g" fior clustering tourism: planning

Inablerplanning is essential to clusters in the
FSHI SEctor

ourism: has specific features that distinguish it from
otiher economic sectors

o Tourism companies are unusual in that they share traits
of both labour-intensive enterprise and heavy industry

ERITERRIA FOR CLUSTERING
WAINABLE TOURISM DEVELOPMENT

[0zeconomic factors (key corﬁponents of
fshinithe tourism sector)

UisMI product differentiation

leximizing the value of traditional know-how and
pecialization

The rate of return on large investments

The excellence of related service (air transport and
telecommunication)

Locall satisfaction

ICRITERRIA FOR CLUSTERING ..
IWAINABLE TOURISM DEVELOPMENT

RERVITenmental factors

: wiVersity and ecosystem vulnerability
aste treatment
~%: [[and occupation

- o \Water consumption

e, Atmospheric protection

Socio-economic factor=_ .
tourism| prodict: differentiation

SRIIONIEACh country’s particular characteristics in terms of
ihielfandl cllturall resources

ERIVEPENESson standards of quality in the tourism: sector

=SS GSpeCific. measures are necessary in numerous countries
terintroduce tourism quality evaluation systems based on
indicator directly applicable to all tourism and hotel
businesses, including SMEs and micro-enterprises
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Socio-economic factor-
tourism product. differentiation

EYEpIe oidiffierentiation by, ualiw:Th—e:Tdésign hotels”
e ccla_rtnybine cultural differentiation with'a high
guality:

JSJesef in Prague (Czech Republic)
Jote|Artsiin Barcelona (Spain)
=Hotel TheiThree sisters in Tallinn (Estonia)
— = Hotel Levante Parliament in Vienna (Austria)
- * Hotel Palafitte in Neufchatel (Switzerland)
* Hotel Fresh in Athens (Greece)

* Hotel Dylan Amsterdam in Amsterdam (Netherlands)

Fresh hotel (Greece)

-

Palafitte (Switzerland)

Three sisters (Estonia)

aximizing,the; valuerofstraditional
know-how! and specialization

e

_"Fr'and—name, quality products can help to realize
traditional handicrafts and know-how based on
cultural and natural resources with benefits
flowing to the poorest population segments
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.. SOCI0-economic factor—

good return on investment also generates
~positive effects on employment and incomes
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,Socio-economic factor-
Local satisfaction -

KEVAConsideration of sistainable tourism planning and
WEVEIGPIMENT

ienrefthost population satisfaction can be determined

atio) oft hotel infrastructure usage by host population
Ratio; of restaurant infrastructure usage by host population
Ratio of tourism project sports facility usage by host population
Ratio: of tourism-project cultural infrastructure usage by host

population

"§\.. .
OCIO-economiCc factor-

¢ The same applies to tourism-related services, and air

transport and telecommunications in particular

CRIﬁRRIA FOR CLUSTERING
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MPACT AND LIMITS OF CLUSHIERS ..

IN THE TOURISM SECTOR

Legration off tourism into overall

néentives for public/private partnership
nd decentralized decision making

* Training for tourism development players

_ Vironment legislation
£ % International environmental legislation
o Ecology and criteria for awarding “green” seals of approval

eaing tourism with the development of other
REMIC Sectors

Incentives for public/private partnerships and
decentralized decision making

e |'unching of training for all tourism development
stakeholders

Conclusion

NEWAONIS Of tourism clustering have a major role
LoNpIaY ini sustainable development by helping
us'alllthe economic development players

yards achieving a common goal that enables
Je enhancement of economic impacts and
guarantees efficiency and sustainability




